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A place of pleasure and tranquility 
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IntroductIon

This CORPORATE IDENTITY also serves as a strategic and tells our story and how we intend to 
grow Zithabiseni Resort and Conference Centre to its potential. 

The management team has made an in-depth analysis of its opportunities and weaknesses 
and it has concluded that the institution has an excellent chance to succeed.
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The Zithabiseni Resort facility was developed in the late 1960s around a hot spring which was 
used by the Afrikaans community for informal gatherings over weekends. Due to its location 
on the picturesque ridge it was known as Die Bron.

In 1986 the Transvaal Provincial Administration handed it over to the then KwaNdebele 
government which renamed the facility, Zithabiseni – meaning a place for pleasure and 
leisure.

The resort was taken over by the Mpumalanga Provincial Government (MPG) after the 1994 
democratic election and the demarcation of the country. Within the MPG the management 
and control of the resort moved through a series of ownerships; from the Mpumalanga Parks 
Board to the Department of Agriculture, then the Department of Environmental Affairs and 
Tourism and finally it rested with the Department for Economic Development, Environment 
and Tourism. 

INTRODUCTION About ZITHABISENI
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Vision 

A leading place of pleasure,tranquility and premier resort and conference centre in the 
Mpumalanga Province.

Mission

To provide excellent and highest quality service to our clients and become one step a head of 
our competitors.

INTRODUCTION Vision & Mission
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What is the unique selling point of Zithabiseni brand?

Ownership 

The Resort is owned by the Mpumalanga Provincial Department of Economic Development, 
Environment and Tourism. The department attempted to offload the resort through a 
commercialization processes and the facility was put up for sale in 2001, but without success 
as a serious buyer or investor could not be found. 

Location

Zithabiseni is situated within the “Cultural Heartland” tourism region of Mpumalanga, 
between the agricultural town of Groblersdal in the north (45km) and Bronkhorstspruit in the 
east which is about 80km. This region is known for its attractiveness to tourists because of its 
rich cultural heritage. 

The facilities of the resort are located within the Mabusa Nature Reserve. A strategic decision 
was taken to combine the two state-owned properties’ boundary fences. Zithabiseni then 
became a Resort located within the Mabusa Nature Reserve. The reserve is home to a variety 
of animals except the big five.

Although it falls under the Thembisile Local Municipality, the Resort is within proximity of the 
J.S. Moroka Municipality and the Elias Motsoaledi Local Municipality – three major sources of 
conferencing business.

Objectives 
This CORPORATE IDENTITY serves to detail the direction, vision and planning to achieve our 
goal for providing superior and comprehensive hospitality services. 

INTRODUCTION Brand Positioning
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What ZITHABISENI wants to be?
What emotion ZITHABISENI wants to elicit from all our stakeholders?

Trust-worthy
•	 ZITHABISENI is the leading recognized voice of tourism industry in 

Mpumalanga.

Leadership
•	 ZITHABISENI presents world class events and conference venues that leads the 

global exchange of ideas and policies.

Credibility
•	 ZITHABISENI provides critical information resource sharing and tourism that is 

widely referenced by many governments and private institutions.

INTRODUCTION Brand Attributes
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What is the personality of ZITHABISENI brand?

Core

•	 Creates network that help to open up new business opportunities and advocates 
the expansion and development of the tourism industry.

Leader

•	 As the leading recognized resort and conference centre in Mpumalanga, 
ZITHABISENI provides information on future trends, best practices that promotes 
and develops the tourism industry.

Facilitator

•	 Facilitates and promotes tourism products and services that help spur the social 
and economic development of economies.

INTRODUCTION Brand Personality
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The Logo

The ZITHABISENI logo reflects our growing prominence and relevance as the leading 
recognized resort and conference centre and tourism industry.

The logo’s greater clarity and definition underscore our increasing influence on the 
development of ideas and policies related to ZITHABISENI and our impact on the 
tourism industry atlarge.

This is highlighted by the clear and dominant use of the ZITHABISENI (Ndebele cultural 
colours) as the main feature of the logo against the hut. Additionally, the use of differ-
ent shades of clolours projects stability while exuding confidence.

Clearly, the ZITHABISENI logo encapsulates the ZITHABISENI Resort & Conference 
Centre as a respected and dynamic for the advancement of tourism.

RESORT & CONFERENCE CENTRE
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ZITHABISENI Resort & Conference Centre logo is the anchor of our brand identity. The 
logo is a globally recognized and respected symbol of our organization.

The logo usage in all internal and external communications must adhere to the scale 
specified in the guideline.

The logo must always be produced from original digital artwork. It must not be altered 
in any way, i.e. do not stretch, flatten or reconstruct it.

05x min

x

05x min

05x min

05x min

05x min

Minimum Clear Space
The logo must be surrounded with adequate clear space to ensure 
maximum prominence and visual impact.

RESORT & CONFERENCE CENTRE

THE LOGO Logo Scale & Guidelines
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RESORT & CONFERENCE CENTRE

RESORT & CONFERENCE CENTRE

25 mm

15 mm

ZITHABISENI Resort & Conference Centre logo must be produced in not less than 30 
mm in size to ensure clarity and visibility of the logo.
￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼

￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼
￼￼
15mm In case where the logo needs to appear on a limited background, the minimum 
size allowed is not less than 13 mm.

THE LOGO Minimum Size
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RESORT & CONFERENCE CENTRE

Colors play an important role in communicating our brand promise. The corporate 
colors are part of our brand identity system. The colors must be used as much as 
possible.

ZITHABISENI Resort & Conference Centre logo is developed based on these corporate 
colors – Blue, Yellow, Deep Red, Orange, Purple, Black and green and typeface – 
Trebuchet MS Black.

c	 m	 y	 K
1 	 17 	 99	 0

r	 g	 B 
253 	 206 	 8

c	 m	 y	 K
70 	 26 	 100 	 13

r	 g	 B 
100 	 36 	 106

c	 m	 y	 K
26	 100 	 99 	 24

r	 g	 B 
152 	 27 	 30

c	 m	 y	 K
14 	 92 	 100 	 4

r	 g	 B 
204 	 57 	 39

c	 m	 y	 K
70 	 68 	 64 	 74

r	 g	 B 
35 	 31 	 32

c	 m	 y	 K
88 	 24 	 100 	 27

r	 g	 B 
17 	 103 	 52

c	 m	 y	 K
100 	 89 	 5 	 0

r	 g	 B 
34 	 61 	 150

THE LOGO Corporate Colours
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ZITHABISENI Resort & Conference Centre 
logo  should be used in full colors whenever 
possible to maximise the apprearance of the 
logo.

In event that the full colors are not available, 
the following options can be applied to 
newsprint, engraving, embossing, debossing 
and printing.

In case of embroidery and printing of 
merchandises, spot colors logo can be 
applied to ensure that the logo appears 
closest to our corporate colors.

full color logo on light background

Grayscale logo on light 
background

black and white logo on light 
background

Reverse logo on dark background

Solid color logo on light 
background

Solid color logo on dark 
background

THE LOGO Logo Colours
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RESORT & CONFERENCE CENTRE

RESORT & CONFERENCE CENTRE RESORT & CONFERENCE CENTRE

THE LOGO Incorrect Usage of logos

ZITHABISENI Resort & Conference Centre logo must always be applied in its 

correct forms, colours and sizes as specified in the guideline. Incorrect usage 

of the logo risks its consistency in appearance.

Do not alter the colour 

Do not eliminate any specifications of the logo. elements of the logo.

Do not change the position of the elements of the logo.

Do not distort or adjust the proportions of the logo.

Do not modify the artwork or substitute it with another typeface.

Do not add any special effects.

Do not rotate the logo.

Do not add outline on the logo.

 Examples wrong usage
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RESORT & CONFERENCE CENTRE

RESORT & CONFERENCE CENTRE

RESORT & CONFERENCE CENTRE

RESORT & CONFERENCE CENTRE

ZITHABISENI Resort & Conference Centre logo 

ZITHABISENI Resort & Conference Centre logo with a tagline

 ZITHABISENI Resort & Conference Centre logo  Secretariat Office

ZITHABISENI Resort & Conference Centre logo Initiatives

A place of pleasure and 
tranquility 

Secretariat

Business Centre

THE LOGO Logo Architecture
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BRAND IDENTITY SYSTEM

ZITHABISENI Resort & Conference Centre brand identity system uses distinct visual 
fields and defined elements to convey our brand messages to all our stakeholders.

Standard application templates and formats are developed to reinforce ZITHABISENI 

Resort & Conference Centre brand identity. All branding material designs must adhere 
to these standard application templates and formats.

The system provides an impactful and efficient way to communicate the uniqueness 

of our offerings. It leverages and builds strength and value of the ZITHABISENI Resort 

& Conference Centre brand through consistent and thoughtful application across all 
communications.

It creates a globally recognized and consistent visual impression for ZITHABISENI Resort 

& Conference Centre.
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RESORT & CONFERENCE CENTRE

Corporate Focus
Consistent placement of the ZITHABISENI 
Resort & Conference Centre logo on 
white background and specific typography 
are the core elements defining the 
ZITHABISENI Resort & Conference 
Centrebrand.

Headline
Main message should be 
placed prominently here

Sub-Heading & Copy

ZITHABISENI URL & Address

ZITHABISENI Logo
The logo should be sized and 
positioned relative to the 
application, generally in the upper 
right or lower right corner.

Business Focus
The montage field allows 
individual products to differentiate 
by expressing their key messages 
and unique value propositions, 
while still maintaining a 
connection to the brand

Montage Fields
Relevant images of people, products 
and patterns are layered together to 
convey diversified technology and 
customer focus.

Leading Tourism Destination in 
Mpumalanga
Leading Tourism Destination in 
Mpumalanga

www.zithabiseni.co.za 62 JS Klipdrift Farm 1 R25 Road 
P.O. BOX 808 Groblersdal 0470

BRAND IDENTITY SYSTEM ZITHABISENI Brand Identity System 
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RESORT & CONFERENCE CENTRE

www.zithabiseni.co.za 62 JS Klipdrift Farm 1 R25 Road 
P.O. BOX 808 Groblersdal 0470

15x

x

03x03x

07x

Headline, Sub-headline 
text & Image

BRAND IDENTITY SYSTEM Illustration: Vertical Layout
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www.zithabiseni.co.za ZITHABISENI Resort & Conference Centre 62 JS Klipdrift Farm 1 R25 Road , P.O. BOX 808 Groblersdal 0470

03x

03x

05x

15x

x

Headline, Sub-headline 
text & Image

RESORT & CONFERENCE CENTRE

BRAND IDENTITY SYSTEM Illustration: Horizontal Layout
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•	 Business Card

•	 Letterhead

•	 Envelopes

•	 Invoice

•	 Press Release

•	 Power Point Template

BRAND IDENTITY SYSTEM Applications: Stationery Items
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RESORT & CONFERENCE CENTRE

RESORT & CONFERENCE CENTRE

62 JS Klipdrift Farm 1 
R25 Road 

P.O. BOX 808 
Groblersdal 

0470

Tel: 013 963 8300/13
Fax: 013 963 8335
Cell: 079 687 5721

Email: skosanaed@webmail.co.za

Dumisani Skosana
Corporate Services & Admin

90mm

55mm

5mm

5mm

5mm

5mm 5mm

Card size: 
width: 90mm		  height: 55mm
￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼ ￼
Name
Size: 9 points
font: Calibri Bold

Designation & unit/department/division
Size: 7 points on 8.4 points leading
font: Calibri Regular

Address/tel/email/urL
Size: 7 points on 8.4 points leading font: Calibri light

Dimensions

Example

BRAND IDENTITY SYSTEM Business Card
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Letterhead Continous Page

BRAND IDENTITY SYSTEM Letterhead
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Envelope size: 
Width: 248mm	 Height: 114mm

Logo
Size: Width: 30mm

ZITHABISENI Resort & Conference 
Centre
Size: 7 points on 10 points leading
font: Calibri bold

Address/tel/Fax/urL
Size: 7 points on 10 points leading 
font: Calibri Pro light

ZITHABISENI Resort & Conference Centre 
62 JS Klipdrift Farm 1 R25 Road , P.O. BOX 808 Groblersdal 0470 
Tel: 013 963 8300 • Fax: 013 963 8335 • www.zithabiseni.co.za

RESORT & CONFERENCE CENTRE

BRAND IDENTITY SYSTEM Envelope
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ZITHABISENI Resort & Conference Centre
62 JS Klipdrift Farm 1 R25 Road , P.O. BOX 808 Groblersdal 0470 Tel: 013 963 
8300 • Fax: 013 963 8335 • info@zithabiseni.co.za

RESORT & CONFERENCE CENTRE

INVOICE NO: 
DATE:
YOUR PO NO:
TERMS
DO NO:

www.zithabiseni.co.za

TO MESSRS:

ATTN:

INVOICE

Authorized signature Name:
Date :

Qty Description Unit Price Line Total

Subtotal:

Vat:

Grand Total

Note that payment must be made within 30 days after receipt of invoice, failure to which the total amount bears the interests.

BRAND IDENTITY SYSTEM Invoice
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ZITHABISENI Resort & Conference Centre
62 JS Klipdrift Farm 1 R25 Road , P.O. BOX 808 Groblersdal 0470 Tel: 013 963 
8300 • Fax: 013 963 8335 • info@zithabiseni.co.za

ZITHABISENI Resort & Conference Centre
62 JS Klipdrift Farm 1 R25 Road , P.O. BOX 808 Groblersdal 0470 Tel: 013 963 
8300 • Fax: 013 963 8335 • info@zithabiseni.co.za

RESORT & CONFERENCE CENTRE

Headline
Sub-headline

Content

www.zithabiseni.co.zawww.zithabiseni.co.za

Date 
Contact

Press Release

FAX SHEET
Reproduction of fax sheet, reduced to 60%. ISO-A4 format. 210x297mm

FA
X 

BRAND IDENTITY SYSTEM Press Release & Fax Sheet
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03x

07x

12x

x
62 JS Klipdrift Farm 1 R25 Road , P.O. BOX 808 Groblersdal 0470 Tel: 013 963 8300 • Fax: 013 963 8335 • info@zithabiseni.co.za

RESORT & CONFERENCE CENTRE

www.zithabiseni.co.za Sample

Sub Heading

Text Area

BRAND IDENTITY SYSTEM Power Point Presentation
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• 	 Advertisement 

• 	 Banner

• 	 Brochure

• 	 Poster

• 	 Bunting

• 	 Stationery

BRAND IDENTITY SYSTEM Application: Print Stationery Items
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LANGA-MTSWENI NLP - ACTING GENERAL MANAGER

INVITATION TO BID 
Zithabiseni Resort and Conference Centre hereby invite suitable and capable service providers for the provision of 
the following Services:

BID NUMBER DESCRIPTION BID 
PRICE

COMPULSORY SITE 
INSPECTION:

SPECIAL 
REQUIREMENTS Closing Date

ZRCC 01-2013/2014

Terms of reference 
for design and 
supervision of 
building works 

projects

R200.00
Date: 21 November 2013

Time: 11H00
Venue: Zithabiseni Resort 

B2 Hall

  CIDB rating 
certificate

05 December 
2013.

ZRCC 02-2013/2014 Building of high 
mast light R200.00

Date: 21 November 2013
Time: 11H00

Venue: Zithabiseni Resort 
B2 Hall

  CIDB rating 
certificate

05 December 
2013.

ZRCC 03-2013/2014 Short term 
insurance R200.00

Date: 26 November 2013
Time: 11H00

Venue: Zithabiseni Resort 
B2 Hall

  Accreditation 
from Statutory 

Body  
10 December 

2013.

Bid documents will be available as from the 21 November 2013 between 08h00 and 16h00 at the Physical Address: 
62 JS Klipdrift Farm 1, Groblersdal, Mpumalanga, 0470, South Africa.
Interested service providers will be expected to submit the prices with the following compulsory requirements: 
• A valid original Tax Clearance Certificate (or in the case of a Joint Venture,  all parties must submit their individual Tax 
Certificates together with their Joint Venture agreements)  • Accredited Valid B-BBEE Certificate must be submitted. 
• Telefax or e-mail tenders are not acceptable; • Late tenders will not be accepted; • The use of tipp-ex is not allowed 
on the bid documents; • Tenders may only be submitted on the original  bid documents as provided by Zithabiseni 
Resort and Conference Centre; • No retyping of the bid documents
Sealed bid documents must be submitted in envelopes clearly indicating “BID NUMBER AND DESCRIPTION” on the 
outside and must reach Zithabiseni Resort and Conference Centre Reception, 62 JS Klipdrift Farm 1, Groblersdal, 
Mpumalanga, 0470, South Africa, by no later than 12:00 on the  closing date.
 Bid will be evaluated in terms of the 90/10 or 80/20 Preference points System as Prescribed in the revised Preferential 
Procurement Regulations 2011. Zithabiseni Resort and Conference Centre is not bound to accept the lowest or any 
Bid and reserve the right to accept any part of a Bid.  Bids must remain valid for a period of ninety (90) days after 
closing date of the submission thereof.

Enquiries may be directed to Mr. Mkhize J V at tel: 013 963 8300, during office hours.

Post: General Manager: Zithabiseni Resort and Conference Centre
Remuneration Package: Negotiable

The Department of Economic Development, Environment and Tourism is looking for a General Manager for 
Zithabiseni Resort and Conference Centre (3 star grading). This is a big Resort with Food and Beverages. The 
candidate would have full responsibility for the efficient operation, sustainability and profitability of the Resort; 
ensure guests satisfaction, staff training and management. 
Job requirements: • Grade 12 Certificate; Diploma in Hospitality/Hotel Management or any relevant qualification. 
• Sales and Marketing qualification would be advantageous. • Must have at least 3-5 years hotel management 
role experience. • Computer literate with working knowledge of MS outlook, Word and Excel. • Experience at 
operator level of a Customer Relationship Management System. • An in depth knowledge of the tourism and 
hospitality policies and strategies. • Knowledge of the PFMA, other Government policies. • Strong leadership 
skills. • Solid English verbal and written Communication skills. • Able to work flexible hours, weekend and holidays.
Key Performance Objectives: • Develop and implement turnaround strategy for the sustainability and profitability 
of the Resort. • Lead and support the strategic and operational services towards the achievement of the Resort’s 
goals • Effective, efficient economical and transparent use of the resources of the Resort. • Management, including 
finances, HR and assets. • Ensure and maintain staff discipline. • Ensure that the Resort maintains system of 
financial and risk management and internal controls. • Provide access to skills development and capacity building 
opportunities. • Ensure harmonious relationships exist with other stakeholders ( e.g. surrounding communities) • 
Design and implement an innovative events and marketing strategy for the Resort.

Enquiries: Mr Mdluli Doctor  at (013) 766 4582
All applications must contain written proof of employment, supporting documents, accompanied by a 
comprehensive CV as well originally certified copies of qualifications and ID. No facsimile or e-mailed applications 
will be accepted.
Please note that correspondences will be limited to short listed candidates only.

Applications must be forwarded to: The Head of Department, 
Department of Economic Development, Environment and Tourism. 
Riverside Government Complex, Building no 4, 1st floor, 
Private Bag x 11205, Nelspruit, 1200

Closing date: 22 November 2013 at 12H00 
Mr JD MDLULI - PROGRAMME MANAGER: TOURISM
         
      

Sample

BRAND IDENTITY SYSTEM Advertisment
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Sample

5mm

5mm

5mm
2000mm

850mm

BRAND IDENTITY SYSTEM Banner
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5mm

5mm

5mmText AreaText Area Text Area5mm

Sample

BRAND IDENTITY SYSTEM Brochure
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Sample

BRAND IDENTITY SYSTEM Poster
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RESORT & CONFERENCE CENTRE
RESORT & CONFERENCE CENTRE

Sample

Headline, 
sub-headline, text 
& images

15x

x
www.zithabiseni.co.za

www.zithabiseni.co.za

A place of 
pleasure and 

tranquility 

BRAND IDENTITY SYSTEM Bunting/Flag
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pen

Tshirt

BRAND IDENTITY SYSTEM Stationery & Promotionals
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• 	 Website

• 	 e-Newsletter 

• 	 e-Banner

BRAND IDENTITY SYSTEM Application: Online Literature Items
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BRAND IDENTITY SYSTEM Website
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BRAND IDENTITY SYSTEM E-Newsletter
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Sample

www.zithabiseni.co.za

www.zithabiseni.co.za

Headline, sub-headline,
text & images

RESORT & CONFERENCE CENTRE

RESORT & CONFERENCE CENTRE

BRAND IDENTITY SYSTEM E-Banner
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ZITHABISENI Resort & Conference Centre

62 JS Klipdrift Farm 1 R25 Road , P.O. BOX 808 

Groblersdal 0470 

Tel: 013 963 8300 • Fax: 013 963 8335

info@zithabiseni.co.za

www.zithabiseni.co.za


